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� Adding the Instagram Reels placement to 

business-as-usual (BAU) direct response 

campaigns drove more incremental value 

than BAU campaigns alone and increased the 

likelihood of page visits ¾ÁÌ97%, add to cart 

¾ÁÌ97% and purchasesÌ¾ÁÌ90%.7

� Adding the Facebook Reels placement to 

BAU campaigns drove !% more incremental 

purchases per dollar spent than BAU 

campaigns alone.8

B¯­�d

� Campaigns using Reels ads resulted in a 14% 

higher average brand lift and 24% higher 

median brand lift thanÌBAU campaigns.9

Source:�1,2,�:�Meta�Q1�2024�earnings�call.�Apr�2024.�4.�Meta�Q4�202��earnings�call.�Feb�2024.�5.�Meta-commissioned�research�with�GWI,�202�.�Base:�6,758�heavy�short-form�video�consumers�(1,178�in�Brazil,�
1,110�in�Germany,�1,178�in�India,�557�in�Japan,�515�in�South�Korea,�1,11��in�UK,�1,107�in�US)�aged�16-64�who�are�at�least�weekly�~eels�users.�6.�Meta-commissioned�research�with�GWI,�202�.�Base:�6,758�heavy�
short-form�video�consumers�(1,178�in�Brazil,�1,110�in�Germany,�1,178�in�India,�557�in�Japan,�515�in�South�Korea,�1,11��in�UK,�1,107�in�US)�aged�16-64�who�are�at�least�weekly�~eels�users.7.�Page�visits�results�are�
based�on�12�lift�studies,�add�to�cart�results�are�based�on�1��lift�studies�and�purchase�results�are�based�on�11�lift�studies.�All�studies�were�run�from�Jun�2022�to�Dec�2022�by�global�advertisers�
from�various�verticals�including�ecommerce,�CPG,�retail�and�professional�services.�Business-as-usual�campaigns�means�Facebook�Feed,�Instagram�Feed�and�Instagram�Stories.�8.�We�conducted�a�2-
week�long,�large-scale�study�measuring�incremental�effects�with�14k�global�advertisers�across�multiple�verticals�in�Q��2022.�~esults�showed�that�adding�ads�that�were�opt-in�to�Facebook�~eels�
placement�delivered��%�more�incremental�purchases�per�dollar�spent�compared�to�not�opt-in�to�Facebook�~eels�placement.�To�minimize�skew,�we�cap�conversion�counts�at�5�for�each�user�for�
any�given�ad�account�in�the�test.�The�result�is�statistically�significant�at�90%�.9.In�a�Meta-analysis�of�6��brand�lift�studies�across�all�regions,�with�a�test�design�BAU�(no�~eels)�vs�BAU�(no�~eels)�+�
~eels�(at�least�20%�of�cell�investment)�and�ran�between�02�Jan�202��and�29�Feb�2024�for�ad�recall�with�96%�confidence. 2
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Meta Sound Collection

3  ª¢�¦¥¢�¥�ì¨¥��f¨¥z��¨¥��¥§�ª¡¥�¨����¨¥¢�¥��¨�¡

´)�('���(�#)����(��$�"'��"�'
&�)�(� $µµ(���#�&�(��(( ����(��

"'&(��$�(¯��((µ�&�(��)&&)��35%�)��#)���$�����((�)���(#���($&"�(�

( (�('&�¯�&(x&�$'�� )�)��

Õ Ø�(���&�$&�#)����(#���($&"�(�( (�('&��$�(�"'�&�(��$�(�!)'(��"&��

&�(� ���(��(���)���(( ��safe zone

Õ ´)�� (�)'�&�(� �"'�Ï(&$�Í���Ï$'$�(��&)��((�

�)��#)���$���"&���"&�"'�&�(��(( ���$�(�!)'(�

safe zone guardrail

10o<Statistical<global<Meta-analysis<of<15<split<tests<of<>eels-only<campaigns<where<advertisers<used<a<still<image<asset<in<one<campaign<and<9:16<video<with<sound<on<respecting<safe<
zones<in<another<campaigno<Advertiser<verticals<included<ecommerce,<retail<and<consumer<packaged<goods<and<included<small<and<medium<businesseso<This<approach<outperformed<
with<99o9%<confidenceo<11o<Statistical<global<Meta-analysis<of<15<split<tests<of<>eels-only<campaigns<where<advertisers<used<a<business-<as-usual<video<asset<in<one<campaign<and<9:16<
video<with<sound<on<respecting<safe<zones<asset<in<another<campaigno<Business<as<usual<was<defined<as<any<video<that<was<smaller<than<9:16<and<did<not<include<audioo<Advertiser<
verticals<included<ecommerce,<retail<and<consumer<packaged<goods<and<included<small<and<medium<businesseso<This<approach<directionally<outperformed,<with<70%<confidenceo<12o<
Global<trend<across<from<March<2024<to<May<2024,<based<on<a<sample<of<4M<campaigns<opted-in<to<>eelso<>eels<creative<essentials<being<9:16<video<creative<with<audioo
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https://www.facebook.com/business/help/268849943715692?id=603833089963720%E2%80%8B
https://www.facebook.com/sound
https://www.facebook.com/business/help/980593475366490?id=1240182842783684
https://www.facebook.com/business/help/980593475366490?id=1240182842783684


Now, take your creative to the next level

Reels designed to drive sales
To make reels that drive sales, you’ll want to focus on your product, showcasing its value, variety and appeal.

DO:

Highlight your product.

Showcase your brand up front.

Feature any special offers.

Make your content cohesive.

DON’T: 

Use content taken at really different 

times and in different styles. 

Only feature professionally-shot 

content — your phone works great. 

Introducing Taft Shoes

Meet TAFT Shoes based in Utah, USA. Founded in 2013 by Kory and Mal, TAFT is an ecommerce business 

offering a collection of luxury boots, sneakers and accessories that are handmade by artisans in Spain and 

León, Mexico.

Here are 3 storyboard ideas from TAFT for reels that drive sales.

IDEA 1

Get a seamless backdrop

Grab a seamless backdrop and film several short video clips 

against it. The benefit? It’s easy to edit them together into a 

compelling video.

taft

1

taft

2

taft

3

taft

4

Shop now

1 The Intro

Create an opening with text or a hand 

gesture to show your products appearing. 

2 The Products

Film short cuts of your products against the 

backdrop, using your hands to interact with 

them or the camera to pan around them. 

This will help you create motion in the 

middle portion of your video. 

3 The Closer

Wrap it up with a simple hand gesture. 

4 The CTA

Be sure to always add a clear call to action 

to Shop now.

How do you choose a seamless backdrop that’s right for you?

A seamless backdrop is a continuous surface — usually a large roll of paper — used to create a clean, 

uncluttered background. They’re readily available online and come in a variety of colors.�

� Try a plain white seamless if your products have lots of colors and detail. It’ll help them pop�

� Switch to a colored seamless to contrast your products against vibrant colors. 

4



IDEA 2

Interact with a fellow customer

Film several videos of a customer, then edit short clips 

together using the Reels interface.

taft

1

taft

2

taft

3

taft

4

Shop now

1 The Long-shot

Get a wide angle shot that shows the full 

customer using your product.

2 The Close-up

Get a series of close-ups of your customer 

to highlight how the product is being used. 

3 The Detail

Get a close up of just the product, then you 

can quickly transition to a video of the full fit 

for added effect.

4 The CTA

Have your customer wave goodbye, or 

acknowledge the camera. Be sure to always 

add a clear call to action to Shop now. 

How do you find a customer to film?

Choose a friend or customer who loves your brand and your business. Or, pick a team member to play the role. 

You want someone who is going to be natural and casual on camera.

IDEA 3

�e�ur�ose �hotos from�
a recent shoot

%se the Reels interface to combine photoshoot photos and 

set them to catchy music.

/-*,+
)-..,)'&-(

taft

1

taft

2

taft

3

taft

4

1 The 4ntro

Ary using a close-up or teCtural image from 

your shoot and overlaying it with teCt to 

introduce your products.

2 The Action Rhot

Get a shot of your product in action. 

3 The froup Rhot

Feature a group of your products together in 

a single shot. 

4 The Rolo Rhot

Feature a solo shot of one of your products. 

How do you ma�e photos loo� cohesipe?

Ary repurposing photos from a single photoshoot so the style and backgrounds are consistent. �uring the shoot, 

try to get a few angles of your products so you can showcase variety when you edit them together in a video. 

´·²¹¸·° ³ª¦§ ¬¹¤© ¸¨ ¯·°¹¶ §¸ °¥§ §¸ «¸·² £ª¸§¸ °¢¹©¥°ª¸³¡ ±²« §ª¥°¥ ¶·²¦§¥© °¥¢¥¶§° ¨²¸¯ §ª¥  ¥§¦ ®¸·¤© ´¸¢¢¥¶§¹¸¤µ 

¿¼ÆÅÃÂÁÅ½À¾ÅÄ»Âº¼ by Christian �avis

ÛÚÖØ×ÕÔÚÙ by ädam Griffith

ííìëêÚ by Giulio Cercato

öê×ÚõðïÔÚÙ by Ahe K Club

ìÔzzyõGoêfõðq×ëÕÚ by Matan KG

TÕëvÚêÚÕ by Lusine

¾p½Æºh by Ahe K Club
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https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=388240183537901&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=2320562094793710&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=724912179494467&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=296611643349149&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1298856370770845&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=2064668860535821&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1717139595434532&reference=direct_link
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https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1340368230204378&reference=direct_link
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IDEA 2

Get a close-up action demo

Have a mouthwatering product? There’s no better way 

to show it than getting close with a product demo.

redclayhotsauce

Fried 
chicken

with

red clay

1

redclayhotsauce

2

redclayhotsauce

3

1 Start with the ending

Start with a drool-worthy finished shot of your 

product, getting close to show the details. 

2 The Subtle Promotion

Be sure to keep your product visible 

throughout the demo, even with wider angle 

shots, to stay top of mind for your customers.

3 The Full Circle

Return to your opening shot to complete the 

demo with your product. 

Do some products work better than others for action shots?

It’s true — products like this hot sauce work well for a demo, but almost any product has details that would 

benefit from getting up close and personal. 
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IDEA U

`ntcoduce ]ouc team

Highlight the work that goes into your product by 

filming a short .iA with key players on your team.

redclayhotsauce

��rch 
chat� with 
che� �e���

1

redclayhotsauce

2

redclayhotsauce

3

1 The �ntro

Introduce your team member with their full 

title in on-screen te�t so we know who is 

speaking. 

2 The »e¶ Details

Òse a story to relate some of the core values of 

your business, like this hot sauce that started 

in a restaurant. 

3 The Selling Point

Be sure to wrap up the story with a clear 

ending so customers are an�ious to takeé

a ne�t step.

How do ¶ou decide what ¶ou should talk about?

Think about your team’s e�pertise or e�perience with your product and pick 3 details they can share. Be sure 

to center the talking points around your products, so you’re still focusing on driving results.

https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=354285343958709&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=888552589308159&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=358491660004363&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1015043609786504&reference=direct_link
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